WHY
NOT?!
2020 CORPORATE SOCIAL
RESPONSIBILITY REPORT

SEVENTEEN YEARS AGO, MY DREAM FOR
JUSTIN’S WAS TO MAKE MORE THAN
DELICIOUS NUT BUTTERS. I WANTED TO
MAKE A DIFFERENCE IN THE WORLD.

We entered into 2020 ready to make a difference in our communities and
create better food systems through CSR initiatives. None of us could have
imagined that the past year would have been as challenging as it was, as
the world faced great uncertainty, upheaval, and unrest. The impact of
the COVID-19 pandemic and the heartbreak of racial inequalities weighed
heavily on all of us, both personally and professionally. At Justin’s, we were
able to come together as a team to provide some relief to the struggles the
world was facing through our CSR initiatives. Wanting to provide relief to
our communities, we were able to go beyond making naturally delicious
nut butters and make a difference in the world within every aspect of our
business. We did this through mindfully sourcing ingredients, hunger relief
and beginning diversity and inclusion efforts. The entire Justin’s team is
excited to take the time to share our efforts with you in our second annual
CSR report for 2020.

c h a l l e n g i n g o u r s e lv e s
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WHY NOT?!
Justin’s started with a spark of curiosity. Could you make
nut butters that are crazy delicious? Is there a grind
beyond just crunchy or smooth? Why Not?!
Since then, Why Not?! has become our rallying cry for
innovation and exploration. This insatiable curiosity
and willingness to go against the grind drives all of our
environmental and social work, pushing us to think
bigger, be better, go further.
But we can’t do it alone. We’re building a collective
that’s nuts about making the world a more resilient,
well-fed place—and everyone is invited. From
sustainable sourcing to pollinator conservation,
minimizing packaging waste to hunger relief, together
we’re creating better food systems.
Because, Why Not?!

Why Not?!
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CHALLENGING
OURSELVES
At Justin’s, we’ve never been a sit-back kind of company. We’re always imagining, doing, exploring. Always
challenging ourselves to do and be better. We take this approach to every aspect of our business, from sourcing

CHALLENGING
OURSELVES MEANS
Making business decisions that improve our
products, lessen our impact, and build up
our employees.

to packaging to employee well-being.

C h a l l e n g i n g O u r s e lv e s
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Ingredients
In order to make naturally delicious nut butters, organic nut butter cups and plant-based
snacks, we’re constantly evaluating our ingredients and how we source them. We’re always on
the hunt for high-quality, sustainable ingredients, and we aren’t afraid to ask tough questions
about how they’re grown, handled, and shipped.

ingredient accomplishments

K E Y:

 2020  ONGOING

LAUNCHED THREE NEW NON-GMO
PROJECT VERIFIED PRODUCTS
CONTINUED TO VERIFY ALL NEW
JUSTIN’S® PRODUCTS THROUGH
THE NON-GMO PROJECT

C h a l l e n g i n g O u r s e lv e s

PARTNERED WITH XERCES SOCIETY AND
PEOPLE AND POLLINATORS ACTION NETWORK
ON POLLINATOR CONSERVATION EFFORTS

SOURCED ORGANIC
RAINFOREST
ALLIANCE CERTIFIED™
COCOA

LAUNCHED 3 NEW
PLANT-BASED
PROTEIN PRODUCTS
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Packaging
From the beginning, Justin’s has been working on sustainable packaging solutions so we can feel as
good about our packaging as we do about the products inside. Currently, our jars, caddies, cases,
and nut butter cup liners are recyclable.* All of our jars are also produced without the unintentional
addition of BPA.
We know that creating sustainable packaging solutions may take time, but we are committed to finding
ways to lessen the environmental impact of our packaging.
*Recycling facilities for packaging may vary based on location.

ingredient accomplishments

K E Y:

 2020  ONGOING

CONTINUED TO USE
100% RECYCLED
CARDBOARD FOR
ALL OUTER CARTON
PACKAGING

RESEARCHING
OPTIONS TO REDUCE
THE AMOUNT OF
PLASTIC IN OUR NUT
BUTTER JARS

C h a l l e n g i n g O u r s e lv e s

CONTINUED TO SOURCE RECYCLABLE
JARS WITHOUT THE UNINTENTIONAL
ADDITION OF BPA.

RESEARCHED
SUSTAINABLE
ALTERNATIVES FOR
ALL OUR PACKAGING

CONTINUED PARTNERSHIP WITH
HOW2RECYCLE AND BEGAN ADDING
THE LOGO ONTO PACKAGING
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Culture
Our company culture is built on the idea that if we work together, we can find simple,
practical solutions—and have a good time doing it. From community giving to
product innovation, we throw our hearts into making the world a more resilient and
well-fed place. Instead of volunteering in 2020 due to COVID-19 we made product
donations to frontline essential workers and hunger relief partners.

Culture accomplishments
K E Y:

 2020  ONGOING

PARTNERED WITH J.E.D.I. (JUSTICE, EQUITY,
DIVERSITY, INCLUSION) AND COMMITTED TO
HAVING INTERNAL DISCUSSIONS SURROUNDING
REVIEWING AND REFORMING AREAS OF OUR
BUSINESS WHERE WE CAN DO BETTER

OFFER SUSTAINABILITY, CSR
AND POLLINATOR TRAINING
FOR ALL EMPLOYEES

COMPENSATE EMPLOYEES
FOR VOLUNTEER HOURS
C h a l l e n g i n g O u r s e lv e s
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GOING FURTHER
TOGETHER
Some people think we’re nuts for tackling complex environmental and humanitarian issues around food
systems and food security. But, we say, “Why Not?! ” Justin’s collaborates with partners to protect and improve
the food systems that feed all of us—because the best way to go further is together.

GOING FURTHER
TOGETHER MEANS
Working with nonprofit and industry
partners, employees, consumers, and our
local community to create resilient and
healthy food systems.

Going Further Together
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Pollinator
Conservation
Pollinators are responsible for one in three bites of
food we eat,* including almonds and honey—two
of our favorites! But honeybees are dying off at
an unprecedented rate. We’ve joined forces with
national, state, and local organizations working to
protect pollinators through habitat conservation
and expansion, sustainable agriculture, research,
and education.
In 2020, Justin’s donated $60,000 to support
pollinator conservation projects through our
partners: Xerces Society , the People and Pollinator
Action Network, and Growing Gardens. Additionally,
we worked with the National Honey Board on their
Save The Bees Campaign to educate consumers on
the importance of Honey Bees in our food systems.
O U R PA R T N E R S

* pollinator.org/pollinators

Going Further Together
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Hunger Relief
Our goal is to create a healthy and more resilient food system. To
us, this means that everyone should have access to nutritious
food every single day, yet thousands of American’s struggle with
food insecurity every day, including children. Due to the effects of
the COVID-19 pandemic, more than 42 million people experienced
food insecurity, including up to 13 million children†. In 2020,
we donated over $20,000 and over 300,000 units of product to
organizations that feed hungry kids and families in the US.
We also partnered with the Frontline Impact Project, joining forces
with other brands to provide nutritious snacks to those working on
the frontlines in the COVID-19 pandemic. We supplied over 3,000
units of product to frontline workers in hospitals and nursing
homes, as well as over 2,000 Squeeze Packs to election workers
who were truly on the frontlines of our democracy.

O U R PA R T N E R S

4 2 M ILLION P EO P LE E X P ERIENCE D
F OO D INSECURITY, INCLU D ING U P
TO 1 3 M ILLION CHIL D REN †
* whyhunger.org/just-the-facts
†
feedingamerica.org/hunger-in-america

Going Further Together
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Food System Education
From hands-on gardening experiences for children
to community-based classes in regenerative
agriculture, Justin’s donated over $40,000 to
support organizations that help people learn more
about where their food comes from and how to
source it more sustainably.

O U R PA R T N E R S

Going Further Together
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A WORD ABOUT CLIMATE
Starting in 2017, Justin’s signed on to the Climate Collaborative, a collective of natural food companies
taking bold steps to reverse climate change through regenerative agriculture, renewable energy, and
resource conservation.

JUSTIN’S IS
COMMITTED TO:
• Reducing food waste in our supply chain
• Focusing on sustainable packaging
• Sourcing more of our ingredients from
domestic producers
• Purchasing renewable energy credits
• Publishing a CSR report

Going Further Together

JUSTIN’S 2020 CSR REPORT

12

CALLING
ALL NUTS
Justin’s wouldn’t be Justin’s without our
employees, nonprofit partners, friends, fans, and
you. We’re grateful to everyone who has joined
us on our journey. Let’s keep doing great things
together. Because, Why Not?!

Join us at www.justins.com/our-mission.

Going Further Together
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